
WINTER MARKET 2009
Outdoor Retailer

30     Day Three • January 24, 2009                                                                                                                                                                     Outdoor Retailer Winter Market      

BY ERIC STEELE
Drop by Primaloft ’s booth to check 

out Primaloft  Infi nity insulation, a new 
fl avor that complements its existing line 
of insulation products. 

Primaloft  Infi nity was designed with 
cold weather sleeping bags in mind. It’s 
an insulation engineered from a contin-
uous fi lament fi ber, giving it higher loft  
than insulation engineered from staple 
fi bers. 

With insulation that is based on staple 
fi bers, adding loft  means adding weight. 
A continuous fi lament fi ber generates 
much higher loft  for the same weight. 

“Continuous fi lament gives us a prod-
uct that allows us to compete in the cold 
weather sleeping bag market,” said Ei-
leen Berner, director of sales and mar-
keting for Primaloft . “Primaloft ’s target-
ing of cold weather bags by engineering 
a new insulation is consistent with our 
position as a brand leader.”

Primaloft  Infi nity was in 
development for two years 
and has a higher warmth-
to-weight ratio than 
other insulation Pri-
maloft  off ers. Infi nity 
also has a nice hand, is 
very compressible, and 
is water repellant, mak-
ing it a natural choice 
for higher-end, cold-
weather sleeping bags.

Retailers can expect 
to see Primaloft  Infi nity 
soon from brands that of-
fer high-end sleeping bags. 
“All of our bag partners are 
testing Primaloft  Infi nity,” 
Berner said. 

Stop by Booth #39043 to give it a 
look. 

Primaloft Launches Infi nity Primaloft Launches Infi nity 
Insulation for Sleeping Bags

Primaloft Infi nity
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If having recycled content in your 

lineup is important to your company, 
then you should check out Th ermore’s 
HD-Green insulation.

HD-Green in-
sulation is avail-
able in a variety 
of weights, and is 
currently in the 
sampling stages. 
Th ermore is of-
fering HD-Green 
insulation in 65-, 
90- and 120-
gram weights in 
response to de-
mand for lightweight performance in-
sulation. HD-Green has a nice hand, 
is exceptionally warm and off ers the 
highest thermal effi  ciency per unit of 
weight in the eco category.

HD-Green is a staple fi ber ther-
mal insulation that is at least 70 per-
cent post-consumer recycled content 
by weight—and the recycled content 
comes from plastic bottles. Th e bottles 
come from a mix of U.S. and Asian 
consumers, which allows traditionally 
empty shipping containers destined for 

Asia to be fi lled with bottles ready for 
recycling.

Joe DiGirolamo, Th ermore’s director 
of sales for North America, said Th er-
more’s HD-Green thermal insulation 

is targeted for 
technical sleep-
ing bags.

“Th ermore is 
at the front end 
in our product 
category. Be-
fore it was cool 
to be green, 
Th ermore was 
off ering recy-
cled products,” 

DiGirolamo said. “It is important to 
us to provide a recycled product that 
performs. It’s not enough to be green; 
Th ermore has to perform well.”

DiGirolamo added that Th ermore is 
committed to innovation. “We’re not 
content to rest on our laurels, product 
development and fi ber technology is an 
ongoing process,” he said.

Expect to see HD-Green insulation 
in fi nished brands by spring of 2010. 
Drop by Th ermore Booth #38059 to 
feel for yourself.

Thermore Insulation Takes
Green to The Next Level

Thermore HD-Green


